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Abstract

With the implementation of the "Healthy China Strategy", the increasing awareness of health
among residents and the spread of health anxiety to younger generations, the health product
market is experiencing rapid growth. Eye health care products have achieved significant growth,
and persuasive strategies of health product advertising and the consumption of health products by
younger age groups have become issues of concern. This study explores the effects of framework
and evidence type of eye health care product advertising on purchase intention and the mediation
effect of perceived risk and benefit and the moderating effect of psychological distance on young
consumers. The study used online experimental methods to conduct a 2 (framework: benefit
versus loss) x 2 (evidence type: statistics versus narrative) grouped experiment. The study found
that compared to loss frameworks and narrative evidence, benefit frameworks and statistical
evidence are more likely to promote the purchase intention of young consumers. Perceived
benefits mediate the effect of evidence type on purchase intention, and psychological distance

moderates the effect of framework on purchase intention. These findings enrich the application of
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framework and its impact on health beliefs and behaviors and provide a reference basis for
building an advertising framework that can better influence consumer health behavior and
purchase intention.
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UEHE R R 8 B8 2 X A T PR SUIRRICR,, BRI e 745 S5 9 28 T I R (018 40 SR 38 5 i
RT3 BT RIL, AUESE A5 S8 2 BB R A BOAE B BN B A Ui IRPUR (Levasseur & Dean,
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713 £ THIE 5 T2 R B 0 . A0 b s S A B G AT B A i B T T 1) P
kAL IS B A (Zebregs etal., 2015) . H T35 B MAT . HL AR/,
EANTHI N EATE =G S UHE, RAEEAMHELME T (Greene & Brinn, 2003) .
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& Brinn, 2003) %%,
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BREAS AN DA AT RE TS BT SEREAT 9 ) H IR REA B & B BRI .
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i, Rz (Liberman & Trope, 2014) .

AR, BRI 2 40O BB B — A TR, TR IR N SHED 2 A
PO RS, FEMCH EMFIN MRS, 2015) o ERUNTE RO SRR EARIR I FE S, i
AUFHELR VA8 7 sCREE A PR A A O BEPE 28, LB 2 NI EITie T, femfrshsg
(Jones, Hine & Marks, 2017) o ASCHULPLCHEERBSAE AT, & I RIS SEHESLRIIESE
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o 1. BRENWES FARREN XURG Xt MG SE & m] B Bl Y3 73 s SR
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p p p p
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E3] .003 951 -.008 .880
(YRR A WION 072 .209 078 170
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Journal of Medicine, Humanity and Media ISSN 2817-5166

[Fa) BE 5 o JRRRMIAT 2 VI 408 255 2R 0o g S35 1) ) B2 o A i AR UE 34 S R0 SR AN WAL 2 FR 52 )
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(WG, BT, REZS, K%, 2020) . Rothman 1 Salovey (1997) {#4) T BAKIE
15, B R ARG AT D w45 S RE SRR U A 0 B 9 T TRT AT O P IR e HE S 8 0 I 0 B i
Lee 1 Aaker (2004) HISTFTIMER], 2445 B30 TAE#EREMAT A, BasHEZesE B Utk Ay .
FPRORAEE ) AR YO P 9 AT S I S, WA s A S S AR D SE AN P P IR AR
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FENA, PRIESE A B B IR R T5 BN B AR M B e 75— 3, 24— B0 GeiHiE
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