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Editorial
What about the information?
Zhenyi Li

When faced with a major decision, we ask ourselves: what should we do? In the field of health
communication, the most "headache™ question in the past two years is: what should we do with

health communication? More precisely, what should we do with information?

Why? Before the pandemic, most research on health communication focused on the exploration
of transmission channels and the evaluation of communication effectiveness. During the
pandemic, we have seen all kinds of misinformation and disinformation flying all over the place,
and these bad information are "self-taught”, especially using traditional, modern, high-tech, and
even artificial intelligence channels to disseminate. This makes us deeply realize that in the past,
we thought that information was correct, accurate, scientific and reliable in the field of health

communication, and this should be a question mark for granted.

In other words, what we need to seriously study now is not how to make good use of multimedia
and integrated media to do a good job in health communication, but how to push truly high-
quality information to the people in need through various channels and technical means,
especially when people are almost entertaining in the consumption of media, how to disseminate

high-quality, truly "people-oriented” and truly "caring for life" information?

Although the topics of our articles in this issue are different, they are actually discussing the core
issue of "what should be done with information?", because eye care, quitting smoking,
vaccination, using condoms, overcoming sleep disorders, prevention and treatment of mental
illness, and even the dissemination of health information between generations all involve a key
question: how to deliver quality information, and how to let "Li Kui" regain the right to speak

when "Li Gui" is rampant?

The answer to this question is actually to return to the "people-oriented” humanities MHM model
to find, no matter how rapid medicine and media are advancing, human nature itself has not
changed, from the various papers in this issue, it is not difficult to see that the message with

sincere care can eventually be accepted by the public.
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