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Editorial

Attention

Li Zhenyi, Xu Jing

The core word of our 7 papers in this issue is "attention". It can be said that without attention,
there can be no quality for health communication studies. The articles in this issue, whether they
are talking about media image, public opinion guidance, social media or platforms, opinion
leaders, etc., are inseparable from the key concept of "attention". If you lose "attention", where

will the image, guidance, socialization, and opinions come from?

The problem is that we seem to be prone to "amnesia", or even prefer to "forget", so that we will
ignore even simple "notice", let alone "attention". The motivation to choose to forget this
unpleasant experience is understandable when the pandemic left us sooner than it did, but we

shouldn't be doing that when it comes to health communication research.

We are very glad to see that all the colleagues who contributed to this issue did not choose to
"forget", and even took us back to 1911 to review a thrilling victory against the epidemic (Wang
Luyao), and took us to continue to "pay attention" to the dissemination of health information in
the pandemic: the communication strategy of the platform (Zhao Xin, etc.), the communication
power of bloggers (Cui Xi, Lai Huiyu, Shi Jie), the participation and exclusivity of social media
(Huang Junyang, Gao Zhenghan, Liu Jiatai), the mechanism of public opinion guidance (Yang
Xiao), and the image of public opinion on the Internet of traditional Chinese medicine (Liu
Lirong, An Maoxing). Past experience, if not forgotten, is a guide for the future. The authors,
provide you with not only the results of their research, but also their excellent research methods

and communication strategies for responding to public health emergencies in the future.

Finally, borrowing the concept of "fine processing" proposed by Tan Xinying and Xiao Peng, we
advocate that we continue to "refine the experience" we have learned from the pandemic, the
various characteristics of health communication that we have "paid attention to", and the various
theories and ideas we have developed, so as to continuously improve our understanding and
research on "medicine, humanity, and media" (MHM), so that the experience and knowledge we

have gained through hard work cannot be widely thrown aside and willfully forgotten.



Always remember: only by "paying attention" can there be "understanding", and only by

"understanding" can there be "progress".



